
THERE ARE M ANY WAYS TO ACHIEVE BLISS…  

WE USE COCONUTS.  

Coconut Bliss 



Luna & Larry 



Old School Quality 



The Evolution of Ice Cream 

 A simple concept that met a growing need 
 Coconut Milk based Ice Cream, sweetened with Agave Syrup 

 Dairy Free 

 Soy Free 

 Organic, Kosher, Non-GMO 

 Gluten Free 

 Ingredients that are familiar and recipes that do not require a food 
science degree to formulate 

 
 

 



Tasting Parties 



Product Demos 

 Bliss conducts over 1,000 demos per year in the US 
 Average Cost per 3-hour demo: $195 

 Allows the customer to try our product at no cost, 
before purchasing 

 Opportunity to incentivize purchase with coupons 

 High-Touch Marketing 
 Direct communication with customer is “highest touch” 

 Build brand trust and recognition 

 Promote new flavors or product lines 

 Customer feedback 

 

 
 

 



Blissful Demos 



Festivals & Events 

Cultural Immersion 
Direct Sales 

Fun! 



Social Media 

 Small Businesses and Social Media: A Small Statistical Timeline 
 2009: 
 1 in 5 small business owners had a social media presence. 
 Facebook and LinkedIn were the most popular networks (75% combined). 
  Twitter users among Small Businesses were 16%. 
 2011: 
 Social media adoption among small to medium businesses doubled from 2009. 
 Twitter grew by 26%. 
 Facebook and LinkedIn remained the favorites. 
 Nearly 50% of small businesses grew their customer base on social media. 
 2013 
 90% of small businesses have an online social media presence. 
 53% of them feel that online campaigns are as important as in-person marketing. 
 78% of small to medium businesses gained a quarter of their new customers via 

online campaigns. 
 

Source: Amanda MacArthur, Managing Editor of Swipely 

http://mashable.com/2010/03/02/small-business-stats/
http://microbusiness.vistaprint.com/2011/05/17/small-business-social-media-statistics/
http://thestoryexchange.org/inforgraphic-social-media-trends-business/
http://blog.swipely.com/author/amanda-macarthur


Bliss is Social! 



To Tweet or not to Tweet 



Website  

 

Visual Expression of a Company: 

Heart 

Values 

History 

Products 

Personality 

Community 

Where to Buy 

 

 



Blogs and Newsletters 



Thank You! 


