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Sustainability is now table stakes: consumers expect brands
to have sustainability commitments and help them achieve
sustainable lifestyles
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Source: The Hartman Group, September 2019; Nielsen, November 2018; Futerra, November 2018; Innova Market Insights, October 2019



COVID didn't pump the brakes, it hit the accelerator: Consumers and
|nst|tut|ons are calllng for a COVID I|ke response to cllmate change
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, of Americans believe .

we should respond to \
climate change with

the same urgency as

we have responded to

COVID
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younger generations: Millennials and Gen Z

of youth feel that of youth agree that of millennials want to
sustainability is now sustainability was see companies take the
even important to them lead in developing more
more important before COVID sustainable packaging
post COVID solutions

Source: Ypulse Special Survey, June 2020; The Hartman Group, September 2019
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