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Sustainability is now table stakes: consumers expect brands 

to have sustainability commitments and help them achieve 

sustainable lifestyles

of global consumers said 

that it’s very or extremely 

important that companies 

implement programs to 

help the environment 
of consumers of 

consumers would like 

to see companies’ 

sustainable practices to 

be more visible to the 

public 

of consumers would like 

brands to help them be 

more environmentally 

friendly and ethical in 

their daily lives

of consumers expect 

companies to invest in 

sustainability in the 

next year 

Source: The Hartman Group, September 2019; Nielsen, November 2018; Futerra, November 2018; Innova Market Insights, October 2019



of Americans believe 

we should respond to 

climate change with 

the same urgency as 

we have responded to 

COVID
global health 

professionals called 

for a Green 

Recovery to G20 

leaders post COVID

Source: Kearney Consulting, April 2020; The Guardian, May 2020; Futerra Survey, April 2020

of consumers say 

the pandemic has 

made them more 

aware of the 

environment

COVID didn't pump the brakes, it hit the accelerator: Consumers and 

institutions are calling for a COVID-like response to climate change



Sustainability is key to dairy’s future success, especially with 

younger generations: Millennials and Gen Z

Source: Ypulse Special Survey, June 2020; The Hartman Group, September 2019

of youth feel that 

sustainability is now 

even 

more important 

post COVID

of youth agree that 

sustainability was 

important to them 

before COVID

of millennials want to 

see companies take the 

lead in developing more 

sustainable packaging 

solutions



• Anti-animal and plant-based 
movements

• Dairy customers prioritize 
sustainability in their supply 
chains

• Countries including UK, NZ, 
France, Demark & Sweden 
commit to carbon neutral

By 2050 By 2050 By 2045By 2050By 2050

Global landscape intensifies as companies, countries, NGOs and 

others weigh in on sustainability standards
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Economics

Health

Environment
Sustainable 

Food 

Systems

Society

https://www.frontiersin.org/articles/10.3389/fnut.2017.00074/full

Nutrient-rich food 
production, food 
safety, accessibility, 
appeal

Food pricing, food 
equity, profitability, 
wages

Cultural, social, regional and 
religious factors; cultural norms, 
attitudes and behaviors

Impact of the food 
system on land, water, 
air, energy use 

Four Dimensions of Sustainable Food Systems



The Innovation Center for U.S. Dairy works across the dairy 
community to 

• Align on pre-competitive priorities, 

• Advance an industry-wide social responsibility platform, 
and 

• Speak with a unified voice about the good work of 
farmers and the dairy community
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40 Farmers 
from 

24 States

Dairy Sustainability 
Alliance®

We commit to being leaders in 
sustainability, ensuring the health and 
well-being of our planet, communities, 

consumers and the industry.

Food 

Chain

Government

Civil Society

& Ag Groups

Industry 

Suppliers

Farmers

Cooperatives

Processors

Dairy 

Checkoff

Dairy Sustainability Alliance engages 130+ member organizations



Vision
▪ People trust dairy as essential to 

their lives

Mission
▪ Working together to ensure an 

economically viable and socially 
responsible U.S. dairy community 
from farm to table
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Innovation Center for U.S. Dairy

CORE AREAS OF FOCUS

Animal Care

Environmental 
Stewardship

Food Safety
People & 

Community

Sustainable 
Nutrition



Materiality Informs 
Priorities

Both U.S. Dairy Materiality 
Assessment
and
Materiality Guide for U.S. 
Companies
available at 
commitment.usdairy.com/
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Community

Food 

Safety/ 

Traceability

Environment

Engagement
Animal  Care

2050 Environmental 

Stewardship Vision 

and Goals



Local to Global Sustainability Leadership
TRANSPARENTLY DEMONSTRATE PROGRESS



U.S. Dairy as an Environmental Solution

By 2050, U.S. dairy collectively commits to: 

BECOME CARBON 
NEUTRAL OR BETTER

OPTIMIZE WATER USE WHILE 
MAXIMIZING RECYCLING 

IMPROVE WATER QUALITY
BY OPTIMIZING UTILIZATION OF 

MANURE AND NUTRIENTS

O V E R A R C H I N G  
S T R A T E G I E S

V I S I O N

G O A L S

Processor Working Group

Led by the Innovation Center, a working group 
of more than 50 participants representing over 
30 processing organizations convenes regularly 

and engages in facility-focused workstreams 
for waste, water, packaging, and GHG 

emissions to drive action and demonstrate 
progress towards the goals.

FOR FIELD AND FARMFOR PROCESSORS

Net Zero Initiative

A collaboration of dairy organizations with the 
aim to knock down barriers and create 
incentives for farmers that will lead to 

economic viability and positive environmental 
impact, in the areas of feed production, cow 

care, energy efficiency and manure 
management.



• Working Group of the Dairy 
Sustainability Alliance®

• Over 5 years of collaborative action

• 50+ participants from over 30 
organizations

• Metrics, reporting, resources, 
initiatives
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Taking action against 2050 
Environmental Goals

Processor Working Group



Dairy Processor Working Group

Packaging

Four teams established to drive progress against the industry-wide 
2050 environmental goals.

in 

GHG Packaging Waste Water

Identifying GHG emission 

factors to quantify 

packaging-related GHG 

emissions

Engaging NZI team to 

explore collaborative 

opportunities between 

dairy processors and the 

farm

Developed survey to 

understand the 

landscape of packaging 

materials used in dairy 

processing 

Results informed 

workstream to identify 

trends and innovations 

based on priority 

packaging materials 

Exploring EPA waste 

reduction tool and 

applicability and value to 

dairy processing 

Connecting with 

representatives from EPA 

to organize a tool 

overview and Q&A

Commissioned survey to 

better understand the 

water use and quality 

stewardship practices is 

use  by dairy processors

Researching applicable 

standards and protocols 

to measure water reuse 

and inform reporting

Processor Teams
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Processor Stewardship Reporting Tool

▪ Voluntary aggregated and company 
reporting 

▪ Stewardship Commitment Term of 
Adoption

▪ Funded and overseen entirely by dairy 
processors



17

Resources

Guidance documents to support each company’s sustainability journey 



Sharing our Sustainable Nutrition Story



• Includes:

• Engaging agenda-setting media, thought leaders 

who are shaping public dialogue and perceptions

• Earning U.S. dairy a seat and voice at high-profile 

events AND advocacy from credible voices 

• Deploying surround-sound content through paid 

media and digital, hyper-targeting influential 

consumers, thought leaders 



Join Us


